Figure 1. Reports of situations using e-cigarettes among Thai university students, 2022-
2023 (can choose more than one answer) (N = 112)

80,0
72,3
70,0
61,6
60,0
v 50,0
oo
i}
€ 40,0 35,7
(&)
s 29,5
S 30,0
20,0 17,0 17,0 16,1 152 143
125 116 107 107
0 i n
Q> © ¢ & Q QK & 2 K & & & @
& F & F @ F @O ¢
L & @K AP S > <
& & 3 <& & 3 & S
SIS & N R
o R & & o

When do you use e-cigarette



Figure 2. Main reason to start using e-cigarettes among Thai university students, 2022-
2023 (N=112)
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Main reason to start using e-cigarettes



Figure 3. Frequency and types of media seen on e-cigarettes among Thai university

students, 2022-2023 (N = 548)
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How often do you see e-cigarettes on media
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